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PREFACE 
In this new age of globalization, cross-cultural and economic issues are increasingly becoming the 
center of attention in a variety of fields. Therefore, it is vital for both researchers and practitioners to 
continuously enhance and share their knowledge of their particular research areas and to embrace 
intercultural and economic aspects in their everyday working lives. 

The Cross-Cultural Management and Emerging Markets Centre at the University of Applied Sciences 
Upper Austria, School of Management in Steyr performs research activities for the study programme 
Global Sales and Marketing, addressing such cross-cultural topics. 

In cooperation with the School of Informatics, Communications and Media in Hagenberg, the Cross-
Cultural Business Conference 2015 is carried out to deal with intercultural perspectives in: 

• Session A: Global Business and Human Resource Management 
• Session B: Global (B2B) Marketing, Sales Management and Service Innovation 
• Session C: Higher Education Research 
• Session D: Informatics, Communications and Media 

We would like to thank all conference participants who made their valuable contributions and hope the 
conference will strengthen our partnership and to serve as a platform for further research cooperation. 

Sincerely 
 

  
 

Dr. Gerald Reisinger 
University President 

 
Prof. Dipl.-Ing. Dr. Margarethe Überwimmer 

Dean of the School of Management 
Head of Studies Global Sales and Marketing 

 
Cross-Cultural Conference Team 

Cross-Cultural Management  
and Emerging Markets Centre 

Member of the Cross-Cultural 
Business Conference Team              

Cooperation Partner at the  
School of Informatics, 

Communications and Media 
                                                           

   
Teresa Gangl, MA                 David Humbarger, BA Dr. Martina Gaisch 



4 
 

Reviewers 
Anzinger Martina, AUSTRIA 

Baborikova Eva, SLOVAK REPUBLIC 
Brassier-Rodrigues Cecilia, FRANCE 

Chydenius Tarja, FINLAND 
Diaz de Leon Enrique MEXICO 
Ehrenstorfer Barbara, AUSTRIA 

Fischer Karin, AUSTRIA 
Fuereder Robert, AUSTRIA 
Gaisch Martina, AUSTRIA 
Gangl Teresa, AUSTRIA 

Gradinger Petra, AUSTRIA 
Hofstadler Hannes, AUSTRIA 

Humbarger David W., USA 
Jadin Tanja, AUSTRIA 

Kincl, Tomáš, CZECH REPUBLIC 
Kraigher-Kreiner Joerg, AUSTRIA 

Krings Torben, AUSTRIA 
Lehner Othmar M., AUSTRIA 

Lieskovska Vanda, SLOVAK REPUBLIC 
Lima Marcos, FRANCE 

Megyesiová Silvia, SLOVAK REPUBLIC 
Pantelic Darko, SERBIA 

Penmetsa Murali Krishna, INDIA 
Rami Ursula, AUSTRIA 

Saldaña Dulce Eloisa, MEXICO 
Sieglová Dagmar, CZECH REPUBLIC 
Starchon Peter, SLOVAK REPUBLIC 

Štrach Pavel, CZECH REPUBLIC 
Stritesky Vaclav, CZECH REPUBLIC 

Tamulienė Rasa, LITHUANIA 
Überwimmer Margarethe, AUSTRIA 

Wetzelhütter Daniela, AUSTRIA 
Zehetner Andreas, AUSTRIA 

Zhang Haiyun, PEOPLE'S REPUBLIC OF CHINA 
Zipper Viktoriya, AUSTRIA 

 
The University of Applied Sciences Upper Austria 

would like to thank the WKOÖ (Chamber of Commerce) for financially supporting 
this conference publication. 

 
  



5 
 

TABLE OF CONTENTS 
  

Session A: Global Business and Human Resource Management 11 

 
 The Value of Investments in Copetence Development and Cross-Cultural Knowledge 

Sharing 13 
Mikaela Arvidsson, Frida Wilenius, Ann Svensson 

 

  Project Start Processes in Intercultural Teams. Hurdles, Obstacles and Stumbling 
Blocks on the Way to Success 29 
Covarrubias Venegas, Barbara, Kollinger-Santer, Iris 

 

  Road Behaviour and Culture: A Statistical Review 39 
Jérôme Dumetz  

 

  Translation as a Key Strategic & Operational Tool in Multicultural and Multilingual 
Business Policies 45 
Louis-Marie Clouet 

 

  Effect of Supportive Work Environment on Performance of Minority Employees: 
Building a Case for Managing Workplace Diversity 55 
Preeti S. Rawat , Prema Basergekar  

 

  HR Positioning – A Matter of National Culture? Facts from Hungary 65 
Katharina Thill , Barbara Covarrubias , Venegas, József Poór  

 

  Diversity and Japanese HRM for SMEs 75 
Ken Tatehito Shimoda 

 

  Specifics of Family Entrepreneurship 83 
Ľubomíra Strážovskáa, Rozália Sulikováa 

 

  Measuring CSR Performance: An Approach to Evaluate Colombian Companies 93 
Lucely Preciado Vargas. 

  
 
 
 
 
 
 
 

 



6 
 

Session B: Global (B2B) Marketing, Sales Management and Service Innovation 103 

 
 Role of Diversity in Triggering Social Innovations: Analysis of Divergent Backgrounds 

of Social Entrepreneurs in India in Stimulating Social Innovations in the field of 
Education 105 
Prema Basargekar , Preeti S. Rawat  

 
 

 Culture’s Role in Designing Services 115 
Tarja Chydenius 

 
 

 Social Media Marketing in Hotel Organizations and the Process of Creating Value in a 
Cross-Cultural Environment- An International Case Study 117 
Karin Högberg 

 

  Cultural Distinctions Between the Countries and Differences in Level of Development 
of Regions in the Same Country: What it is More Important for Sales on В2В Markets? 127 
Anastasii Klimin, Dmitrii Tikhonov , Katsiariyna Izbash 

 

  Digital Humanism Combines Rhetoric and Modern Marketing 139 
Ilkka Kurkela 

 

  Intercultural Know-how and Understanding: The basis for Negotiations with Partners 
from USA 145 
Darko Pantelic , Florian Pinter  

 

  Market Entry Mode Predictors: Evidence from  Austrian Companies Targeting Central 
European Markets 161 
Pavel Štrach, Sophie Wiesinger 

 

  B2B-Marketing Communication Strategies in CEE 169 
Margarethe Überwimmer, Teresa Gangl, Sophie Wiesinger 

 

  Austrian Sales Partner Management in CEE Countries 117 
Sophie Wiesinger, David Humbarger, Margarethe Überwimmer, Robert Fuereder 

  Supplier Selection Criteria and the Role of Emotions: an Exploratory Study in an 
Upper-Austrian Setting 185 
Andreas Zehetner, Marijan Simek 

  
 
 
 
 

 



7 
 

 
 
Session C: Higher Education Research 201 

 
 Study Exchange  – A Journey to Intercultural Competence Development? 203 

Elisa Hassinen 
 

  How Do Leadership Practices Relate to Societal Values? A Micro-Analysis of the 
University of Applied Sciences Upper Austria 217 
Martina Gaisch , Barbara Ehrenstorfer , Silke Preymann , Stefanie Sterrer , Regina Aichinger  

  Use of Social Media Based Teaching International Marketing: Results and Reflections 233 
Nataliya Galan , Akbar Khodabandehloo  

 

  From a “Culture of Blame” to an Encouraged “Learning from Failure Culture” 243 
Ursula Rami, Caroline Gould 

 

  Case Study: IT-Based Blended Learning in African Realities Post-Graduate Education 
for Local Government in Rwanda 251 
Juergen-Matthias Seeler 

 

  Employment Opportunities and Barriers on the Russian and German Labor Market for 
International Graduates with a Degree 263 
Vladimir Shchegolev, Angelica Martinez, Herman Lassleben 

 

  The Influence of University Activities on Multicultural Teams 273 
Nadine Syring 

 

  Implementing Service Design in Remodeling International Exchange Program 283 
Pauli Verhelä, Jennifer (Ayi) Gu  

 

  The Future Competition in China for Sino-foreign Educational Joint Programs: A Case 
Study of Sias International University 295 
Fei Wang, Richard Lihua, Xianzhou Zhao 

 

  Globally Networked Learning and Higher Education 305 
Luyao Xu  
 
 
 
 
 

 



8 
 

 
 

 
 Session D: Informatics, Communications and Media 313 

 
 Worklife Interaction skills: An Exploration of Definitional and Functional Perspectives 

within the Austrian and Finnish ICT industry 315 
Tarja Chydenius, Martina Gaisch 

 

  Game Changer: A (game)space for Intercultural Play? 327 
Jeremiah Diephuis, Andreas Friedl, Georgi Kostov, 

 

  Added Value of an ICT Internship in the Anglophone World: Perceived Graduate 
Employability of Austrian Generation Y students 335 
Martina Gaisch  

 

  Cross-Cultural Perspective on Websites of Higher Education in Austria and Russia 345 
Yuliia Shyshatska 

  
  


